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The New Travel
YOUTUBE  @thenewtravel Canada, Montreal

If you want beautiful drone shots you have come to the wrong place. I've always been more interested in real stories

from real people. The mission of The New Travel is simple: to share meaningful stories from around the world. And

in so doing, to inspire my audience to have their own travel experiences. Do you represent a brand, tourism board,

or business interested in working with The New Travel? thenewtravel.management@gmail.com Facebook: The New

Travel Instagram: thenewtravel ------------------------------------------- 1K Subs : Oct 2016 5K Subs : Dec 2017 10K Subs

: Jan 2018 100K Subs: July 2019 200K Subs: Dec 2022 400K Subs: 1 Mil Views: Jan 2018 5 Mil Views: July 2018

15 Mil Views: June 2020 20 Mil Views: March 2022
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Growth History (Last 30 Days)

Date Followers Engagement Rate Avg Likes Avg Comments

Jun 29, 2026 401,000 4.02% 1,612 290

Jul 03, 2026 402,000 4.00% 1,632 291

Jul 07, 2026 402,000 3.99% 1,645 292

Jul 09, 2026 402,000 4.02% 1,615 286

Jul 11, 2026 402,000 4.06% 1,652 289

Jul 12, 2026 402,000 4.06% 1,662 289

Jul 14, 2026 402,000 4.06% 1,673 290

Jul 16, 2026 402,000 4.06% 1,679 290



Date Followers Engagement Rate Avg Likes Avg Comments

Jul 17, 2026 402,000 4.05% 1,681 291

Jul 18, 2026 402,000 4.05% 1,683 291

Recent Content Performance

Type Posted Likes Comments Shares

Video Jul 09, 2026 1,187 100 0

Video Jun 28, 2026 755 49 0

Video Apr 14, 2026 203 16 0

Video Apr 03, 2026 405 39 0

Video Mar 16, 2026 4,767 953 0

Video Feb 26, 2026 1,764 194 0

Video Feb 18, 2026 1,879 274 0

Video Feb 09, 2026 1,200 240 0

Video Feb 06, 2026 558 79 0

Video Feb 04, 2026 531 112 0

Video Jan 27, 2026 1,403 314 0

Video Jan 19, 2026 1,248 264 0
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